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LOCAL cheesery Robe
Dairy has launched
its very first product
which hit supermarket
shelves this week.
Robe Dairy Jersey Milk
is the result of a small
Robe Dairy jersey cow Jules is owned by the Hinchliffe family enterprise set up
family who have just released a boutique range of milk. and managed by David
and Julie Hinchliffe.
It is the start of great
things to come with plans
for yogurt and Frenchstyle cheeses in the near
future.
Jack Zacker will be here in store
“We wanted to produce
premium milk with full
25th to 29th August
flavour and texture,” Julie
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said.
• Software Installation / Removal
“Jerseys have the rich• Upgrades
est, best tasting milk so
were the obvious choice.
“We started with a
house cow five years
ago, and have gradually
expanded the herd.
“We know all of ‘the
girls’ by name.”
The Hinchliffes have
lived on the small grazBook an appointment or drop in store
ing property just outside
for general advice.
of Robe for the past nine
Peter and Linda Zacker
years.
33 Agnes Street, KINGSTON SA 5275
Having come from science and environment
Phone: (08) 8767 2222
backgrounds, milking
Email: enquiries@kingstonelectrical.net.au
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From the
cow straight
to the shelf
cows and making cheese
represented a major
career shift for the couple.
Construction of the
dairy and milking facility
took a number of years,
with David’s parents John
and Sue Hinchliffe (John
being a carpenter/builder)
helping bring the pair’s
dream to fruition.
“Our milk has had
nothing added and nothing removed, it’s relatively
unprocessed,” Julie said.
“The cream rises to the
top the way it used to. It’s
as close to ‘straight from
the cow’ as you can get.”
The business is a
whole-of-family affair,
with children Abby, aged
seven, and John, aged
five, pitching in by helping look after the calves
and other animals on the
farm.
Robe Dairy plans to
keep things small and
“boutique” by milking
a very small herd and
using the milk to make
traditional, hand-crafted,
quality cheese.
“We are working on
French-style cheeses,”
David said.

Robe Dairy owners Julie and David Hinchliffe are thrilled to have released their
first product - Robe Dairy Jersey Milk. It hit supermarket shelves this week and
the couple already have plans to develop yogurt and French-style cheese in the
near future.
“Soft, surface-ripened
white mould cheeses...
and we’ve also made
provisions to mature
washed-rind and blue
cheese.”
In 2012, David received
a grant from the Food and
Beverage Development
Fund SA Inc that enabled
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BRAVEHEARTS is asking the big question to all
Kingston and Robe residents this annual White
Balloon Day - #whoRUprotecting?
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Robe Marina received Gold Anchor Accreditation last Thursday (from left): harbour
master Michael Wilkin, Marina Industry Association of Australia president Andrew
Chapman and Robe District Council councillor and marina committee chair
Harvey Nolan.
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Prestigious award
ROBE Marina received the prestig- work bringing the Marina up to the
ious Golden Anchor Accreditation quality required to achieve this award
which will add value of our berths and
last week.

–

–

the brand new facility.
Eventually they are
planning to open a farm
shop, but for now David
and Julie are putting
their energy into developing cheeses.
Robe Dairy Jersey Milk is
available at Robe Foodland
in two litre cartons.

Who are you
protecting?

Jason McGuiness

–

him to travel to New
Zealand for specialist
cheese making training
and work experience.
He has completed
various courses, and
both he and Julie are
excited to be shifting
their cheese making from
the family kitchen into

On Thursday the Marina was given
the International MIA Accreditation for
its high level of customer service and
facilities.
The award provides recognition to
marinas wishing to communicate this
commitment and to reinforce their
customer focus in the market place.
Marina Industries Association president Andrew Chapman presented the
accolade to Robe District Council councillor and head of the marina committee
Harvey Nolan.
Chairperson of the Robe Marina
Committee Harvey Nolan said he was
pleased to align with the values of Gold
Anchor.
“Customer service has never been
more important and the Gold Anchor
Scheme assists industry to focus on it,”
Mr Nolan said.
“The Council thanks Michael Wilkin,
Harbour Master for his outstanding
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the desirability of Robe as a Port well
worth visiting by sailors and professional seamen.”
Robe Fishermen’s Association president Paul Regnier, Mary McInerney and
marina committee member Richie White
were also at the presentation ceremony.
A new pole will be erected at the
revamped harbour entrance to fly the
Golden Anchor Accreditation flag.
Golden Anchor Accreditation is an
international award and is based on
elements such as design and construction, facilities available and customer
services.
It is acknowledged by many countries
and adds to the value of the berths.
There are 350 marinas in Australia
and less than 30 have received Golden
Anchor Accreditation.
MIA acknowledges Club Marine,
Australia’s leading insurer of recreational boats as the principal partner in
support of the Scheme.

It might be your son, daughter, niece or nephew,
grandchildren, students, a friend’s child or all local
kids.
The community at large is being asked to act to
protect that special child or children in their lives.
White Balloon Day is on September 12 and is
Bravehearts’ key fundraising and awareness initiative.
It aims to put an end to child sexual assault in the
community.
This year it has launched the #whoRUprotecting “selfie” campaign to help protect the one in five
Australian children who will be sexually assaulted in
some way before their 18th birthday.
Last year community groups, schools, businesses,
councils and passionate individuals worked with
Bravehearts to deliver its largest campaign, with
more than 1300 fundraising events held nationally.
Founder and chief executive officer Hetty Johnston
urged all locals to register an event today and take a
“selfie” to pledge support.
“Child protection is everyone’s responsibility and we
all have children in our lives who we love and want
to protect,” she said.
“Child sexual assault is preventable. By helping us
we can put a stop to it.
“Let’s do this as a nation, and together we can exact
change and make a big difference to so many.
“It is Bravehearts’ vision to make Australia the
safest place in the world to raise a child by 2020 and
we will achieve that as long as my feet touch the
ground, but we need help and we need the community
to pull together.”
White Balloon Day fundraising events can be as
simple as hosting a white morning tea, a “wear white
day” at a school or workplace or by encouraging the
community to take part in a “wear white walk”.
Show support by donating, registering an event and
by taking a #whoRUprotecting “selfie” and posting the
answer in a photo on Facebook, Instagram or Twitter.
White Balloon day has been going for 18 years and is
designed to raise funds and awareness to help protect
kids from child sexual assault and to deliver vital
education, counselling, training and case management
services to some of the most vulnerable members of
the community. Go to www.whiteballoonday.com.au
for more information.
www.coastalleader.com.au

